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Developing a town where residents can work livelily.

We promote trade and manufacturing, tourism, and agriculture and forestry to support
residents to work livelily.

We also focus in tourism making use of our nature, history and culture. We also promote
the tourist resources including Kamakita Lake, Takinoiri Rose Garden, Yuzu no Sato Auto
Campsite,Yabusame, Kamakura Kaido and Katsuraki Kannon (Deity of Mercy), to attract new
visitors.

The Processed Farm Products Training Center is revitalizing the local community through
producing processed products. Some of products are produced and sold by elderly people.
This gives them the chance to join the society and enjoy their lives. These processed
products are the new attractions of Moroyama. Potato digging held by the Agriculture Junior
Chamber and using unused farmlands as flower meadows are also our new projects.




